Post-it

Brand

PERMANENT LABELS REMOVABLE LABELS

Purchase any 3M™ Permanent Labels and/or Post-it® Label Pads
between July 1, 2009 and September 30, 2009 and receive

up to $7.50 via mail-in rebate.
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Receive a $5.00 Receive a $2.50
Mail-in Rebate Mail-in Rebate

with the purchase of any 3M™ with the purchase of any Post-it®

Permanent Labels Product Removable Label Pads Product

Please select the Name ot ettt o Rty s see ool
1 rebate(s) for which certificate for terms and conditions of use.

you are applying.

Send this claim form and the required City State Zip will not be returned. Offer good in the USA.Offer void

documents to:

Post-it® & 3M™

May we contact you regarding future Post-it® or 3M Brand Promotions? |:| Yes |:| No

Products must be purchased between
07/01/09 and 09/30/09.

Email (Optional) * Rebate claims must be postmarked no later than
10/31/09 and received no later than 11/15/09. To
be eligible for offer, each claim form must be
accompanied by the original Post-it® and/or 3M™

Company (Optional) product package UPC barcode and order invoice
or register receipt. 3M is not responsible for late,
lost, misdirected, damaged, illegible, postage-due
mail or non-complying claim forms. Retailers,

Address distributors, dealers, warehouse facilities, their
employees and 3M employees are not eligible to
participate. All claim forms and their accompanying
documents become the property of 3M company and

where prohibited, taxed or restricted. For your records,
keep copies of all documentation submitted for this
offer. Please allow 8-10 weeks for delivery of rebate.

Label Rebate Phone (Optional) Limit one rebate per name or address.
*This information will be used only to provide you with information about 3M products and in o
Po BOX 2057 - Dept 70A accordance with 3M'’s privacy policy found at: www.3M.com/privacy/html. Offer expires 9/30/09 70-0714-4104-5

Grand Rapids, MN 55745'2057 ©3M 2009. All Rights Reserve. 3M & Post-it are Trademarks of 3M.



